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VALICA GROUP is a conglomerate of "Mar-Tech" companies vertically integrated in the tourism “ecosystem”.

The Group supports stakeholders operating in the tourism sector in the digitalization process, from promotion to communication plans.

Over the years, the Group has developed three "key skills" -technological expertise, audience volumes, and the capability to create
content- which have enabled it to become the main digital player in the Italian tourism market.

As a result of its proprietary assets, which include the Audience Data Base, trademarks, internet sites, social networks, and formats (of
contents and experiences available on Italian territory), the Group is able to offer products and services both to Business to Business (B2B)
and to Business to Consumer (B2C) markets.

The BTB includes all the commercial activities of designing and managing advertising campaigns on behalf of "Corporate" advertisers, as
well as all the so-called "Mar-Tech" services capable of (digitally) promoting a product and/or service in the tourism segment.

The BTC includes the organization of events in Italy (covering almost all regions from the North to the South) for private "Retail" clients.



Vision and Mission

Vision

.. with digital technology, the Group

aims to empower players in the
tourism ecosystem so that
consumers can access hew and

innovative experiences.

Mission

...become a major playerin the

digitalization of the tourism, food

and wine industries.




Equity Story

A -jsti| BorgodiVino  FieradeiSapori 2o _ _ _

VALICA travelfool  Aeetiedelianmne RO 90 O e toun \\" Wantrek @&, =<»s<==ac= FYTUR

September December january February June September April May June December
2016 2017 2018 2018 2019 2019 2020 2020 2022 2022

Starting the
collaboration with

ExMarketPlace,"Tech
Sector” of the Group is
VALICA SRL was Acquisition of First phisical event Acquisition of EmEREEE
established from the “Ricette della of Wine tasting for “Wantrek”, sales
founding partners, Nonna”, entering BTC market platform for
Emiliano D'Andrea Group in the «Food» "experiential"
and Luca Cotichini sector tourism
FYTUR is
established and the
Acquisition of a business Acquisition of (¥) First event BTC Digital ADV
branch from Premiaweb S.r.l. «Turisti per caso» linked to Food business is ready
consisting of the industrial tasting for the future
property rights connected to development
the website Creation of own
"www.travelfool.it" Data

Management
Platform (DMP)

(*) The Purchase Agreement consisted in 35-year exploitation of the media assets


http://www.travelfool.it/

Group Structure

Other Paesi Online Presidente

Shareholder SRL Emiliano D’Andrea

Consigliere

2% 15% Luca Cotichini

Consigliere Indipendente
Enrico Drei Dona
VALICA SPA
55% 100% 63% 6% 100%

FYTUR erperience lab \\* Wantrek Foody SRL Eclypse SRL
Fytur SRL Experience Lab SRL Wantrek SRL

Company for the Company for the Mar-Tech services and «experiencial» Pure Holding

BTB Market BTC Market tourism (empity box)

(*)Business Angels and Institutional investors



Key People

CEO,
co-founder

Emiliano
D’Andrea

BU ADV BTB

BoD
member,
co-founder

Luca
Cotichini

BU EVENTS
BTC

Marco
Geresia

BU MAR-TECH
Services

——

3 OPERATIVE BUSINESS UNIT

Shareholder

Carmine
Massimo

Commercial

Shareholder Shareholder

Marco Giulio
Cotichini Rossi

Traffic & Mar-Tech
Network

———

Filippo
Massimo

Editorial

STAFF«OPERATIVE>» Functions

Shareholder

Andrea Sergio De
Mearelli Luca

T AFC

————

STAFF Functions




CHAPTER 2 _Business Model and Key-Assets
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CORE BUSINESS

REFERENCE

Monetization (direct or indirect*) of
physical and digital spaces thanks to

its 3 main assets:

1. Technological expertise in digital
marketing ("Mar-Tech")

2. Audience (mainly Italian) in the
tourism and Food & Wine ecosystem

3. Design and creation of contentsin
multimedia format (digital and

physical)

MARKET PRODUCT /SERVICE
ADV Services «Display»
(On-Line web advertising)
BUSINESS TO
BUSINESS
«Mar-Tech>» Services
BUSINESS TO .
CONSUMER Food & Wine Events

KIND OF THE SPACES MONETIZED

100% digital spaces: optimization of (direct)
revenues from ADV on owned and licensed

web-sites

Enhancement (in this case only indirectly)
of physical (if Public Administration) or
digital (both for Private or PA) spaces

100%physical spaces: (direct) revenues from
the presence of the final consumer in places
linked to the Italian tourism and food and

wine sector

(*)By "direct" we mean invoiced directly by a company of the Group, by "indirect" we mean that the economic benefit generated by the Group's services falls on a third party company (both

private and public administration sector)
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3 KEY-COMPETENCE

Digital ADV
optimization
Technologies

Audience from:
« Owned web
sites by Valica
* Licensed web-
sites by Valica
* Licensed web-
sites by Fytur

Content Creation
Factory

MARKET

PRODUCT /
SERVICE

MONETIZATION «TOOLS»

ne
Digital ADV Market E
T
o (5
<
«Mar-Tech» L
Services Market 2'
>
=
O:
Food & Beverage 3
BTC Events in Italy s
Market %
L.
-
S

Digital (on-line)
Advertising
Services

«Mar-Tech»
Services

Organization of
events in the
Food & Wine

sector

Standard ADV Format
«Rich Media» ADV Format

«Cross Device»ADV Format ADV

Servicesfrom captive market of
digital ADV clients («Special
Projects»)

Mar-Tech Know-How for non-
captive customers

Format «<BORGO DIVINO»

Format «<FIERA DEISAPORI»
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3 KEY-COMPETENCIES

Digital ADV optimization
Technologies

Audience Management

Digital ADV optimization
Technologies

WHY VALICA IS «THE-BEST-IN-CLASS> IN ITS COMPETENCIES

Valica offers a bespoke service for buying and selling digital advertisements, handling a wide variety of formats and structures
across different devices, consisting in all-round multi-channel solutions for all environments and data-driven solutions to reach
100% of the target audience in a cookie-free world

Strongly committed to using the latest technology in ADV optimization, working with the best technology providers to create

customized solutions for advertisers and publishers.

During his many years of experience in acquiring traffic and user loyalty through the content marketing strategy, Valica has set up
an effective system to transform and increase the touchpoints with the end user, managing to keep their interaction levels
significant.
The experiencein the field of digital marketing has seen a progressive increase in the number of websites, particularly vertical
portals on the specificity of the tourism sector (outdoors, motorcycling, food and wine, etc.), whose strategy has been studied to
respond to multiple needs simultaneously, that is to say:

= Determine the characteristics of the user, or of the market niche, on which to draw

= Reach specific sectors with an editorial offer tailored and responsive to the user's research needs

= Fidelize the tourist target audience (generalist) with a proposal that could produce positive metrics

= Expand the scope of potential user involvement with additional transversal tools

Thanks to its experience in the creation of high-engagement content (using the expertise of numerous external editors
coordinated in the realization of editorial projects by the professionals who make up the internal editorial staff) Valica gained in
the management of proprietary digital environments that have always attracted a large number of visitors,

Valica also offers its skills in the creation of content for third parties who want to offer insights on topics related to tourism and
Food & Wine sector.

The offer, in addition to being composed of textual content production lines, makes use of collaborations that expand the proposal

also for the creation of images and videos also with the help of numerous "influencers" who have been involved over the years to

develop “specials projects” for customers.
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Global Digital Advertising() market [BL EUR] Italian Content and Digital ADV(2) market [BL EUR]

CAGR '21-25: +8,6% CAGR '22-25: +59%

4512
4221 .

395,1 7,3
390,1 15,4 16,3

306 8,6 1,6

m e B B B

2021 2022f 2023f 2024f 2025f 2021 2022f 2023f 2024f 2025f

Valica reference
Market size @)

i

®* According to Dentsu estimates(l) global ADV spending on the digital medium is estimated to reach USD 422.8 billion in 2023, covering a portion of
57.1% of total investments, which will increase to 58.2% in 2024 and 59.5% in 2025, with a CAGR of +8.6%in the five-year period 21-25.

®* Based on the estimates of Anitec-Assinform(2 for Italy, an estimate of the Content and ADV market is expected to grow in the three-year period
2023-2025, with a CAGR 2022-2025 of +5.9%, reaching 17.3billion EUR in 2025.

1)Source: Dentsu, 2023 Global Ad Spend Forecast, december 2022
2)Anitec Assinform, «Il Digitale in Italia 2022 Vol.2.

3)Management Estimation
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Tourism Market in Italy5 [BN EUR] Food & Beverage Italian Market6 [BN EUR]

CAGR '22-32: +6,6% CAGR '22-32: +6,7%
8,0

ol 43,8 ~

231 4,2
21,3 3,6 .
2021 2022f 2032f 2021 2022f 2032f

®* According to Future Market Insight estimates, the tourism market in Italy will reach EUR 43.8 billion in 2032, with a CAGR on 2022 estimates of +6.6%.
®* According to the latest 2022 ISTAT estimates, the cultural activities preferred by tourists in Italy in 181% of the cases were represented by activities

related to food and wine. Using the weighted average of this percentage over the three-year period 2020-2021, we have an estimate of the Food and

Wine tourism market in 2032 of 8 Bn Euros.

5)Data from 2021 Banca d’Italia, Survey on international tourism 2022, 2022 and 2032 estimates by Future Market Insight, Report “Italy Tourism Market” December 2022.

6) Management elaboration on ISTAT data, “"Travel and Holidays in Italy and Abroad 2022" report.
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Masthead Box Halfpage Leaderboard Native
(970*250, 320*100) (300*250) (300*%600) (728*90) (immagine con text link)
N
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Digital (on-line)
Advertising Services
Skin Intropage Video Preroll Formati interattivi Interstitial
(1920*1080) (1333*750 landscape) (MP4,VAST, (1920%1080) (640*360)  (480*320landscape)
(540*960 portrait) (320*480 portrait)

max 30 sec.)

Video Preroll IntroPage Interstizial Video Skin



PRODUCT/SERVICE TOOLS «TO MAKE MONEY»
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@ «Special Projects» ° Mar-Tech Services

=\Web-site creation and optimization

v

(eg: keyword search, consumer research,

- . . . SEO & content creation)
«Mar-Tech» Services = Direct Email Marketing ("DEM"”)

. = Facebook ad funnels
Campaigns

L = Marketing automation
= Editorial Services

= Video production and editing

(2/2

= Branding and logo design

= Social media management

0 Format «Borgo di Vino» @ Format «Fiera dei Sapori»

Food & Wine sector

Wy

Organization of Events in the Bo rg (@) d i\li nNo Fierg,%Ei 2§lp0ri
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borgodivino.it fieradeisaporiditalia.it

for the monetization




CHAPTER 3 _Key Figures Actual FY 22 -1H'23




v
v
3
c
v
>
v

-4

Values in €/Mio

. ITALIAN CUSTOMERS

2,9

2,2

FY 2022

REVENUES DIGITAL ADV

M REVENUES MAR-TECH SERVICES

OUT OF ITALY CUSTOMERS

17

1H 2023

M REVENUES EVENTS BTC



13,1%Margin +17,1% Margin
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Values in €/Mio

FY 2022

(1,3)

(0,7)

(2,5)

DIRECT COSTS

B PERSONNEL

M cza

1H 2023

1y

(1,9
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Values in €/Mio

0,38

0,25

FY 2022

Ebitda Digital ADV

Ebitda Events BTC

0,38

0,26

1H 2023

. Ebitda Mar-Tech Services
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